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Marketing Manager
Growing teams often struggle to turn marketing activity into clear, measurable impact when there isn’t strong ownership across strategy, execution, and follow-through. With hands-on experience running integrated B2B campaigns in fast-paced environments, combining project management, sales alignment, and data-driven optimization, I help bring structure, momentum, and accountability to marketing efforts. The result is programs that run smoothly, scale with the business, and clearly support pipeline and growth goals.
Project Coordinator| ONEFIRE Media | (Remote) Peoria, IL
Aug 2023 – Present
· Own end-to-end execution of integrated campaign and field marketing programs in a fast-paced agency environment, serving as the central point of coordination across strategy, creative, operations, and sales stakeholders.
· Lead project planning and execution for multiple concurrent campaigns and field initiatives, managing timelines, dependencies, deliverables, and priorities to ensure on-time, high-quality delivery.
· Plan, execute, and optimize multi-channel campaigns supporting pipeline generation and acceleration, including email, landing pages, webinars, virtual events, and sales-aligned follow-up workflows.
· Manage event and webinar marketing operations end-to-end, including vendor coordination, lead capture, list preparation, segmentation, automated follow-up, and post-event performance reporting.
· Partner closely with sales teams to align campaigns and field initiatives with revenue goals, ensuring clean handoffs, timely follow-up, and consistent messaging across outreach and events.
· Support account-based marketing efforts by coordinating targeted campaigns and event follow-up for defined mid-market and enterprise accounts.
· Track and analyze campaign and event KPIs including engagement, conversion rates, and lifecycle progression, translating insights into actionable recommendations to improve future programs.
· Build and manage campaign infrastructure in HubSpot, including workflows, forms, lists, and lifecycle stages, enabling scalable execution and reliable reporting.
· Leverage AI tools to support campaign research, event targeting, messaging development, and content ideation, improving speed and quality of execution.
· Collaborate cross-functionally with strategy, creative, and leadership to balance shifting priorities while maintaining delivery standards and campaign effectiveness.
· Maintain clean CRM and marketing automation data to support accurate reporting, segmentation, and performance analysis.
Marketing Operations | American Red Cross | Peoria, IL
Sep 2013 – Feb 2017
· Supported marketing operations and data management across large-scale donor outreach programs, maintaining accurate tracking, reporting, and segmentation across high-volume databases.
· Owned data integrity and hygiene processes, validating and normalizing large volumes of records across multiple systems while maintaining 99%+ accuracy, supporting reliable reporting and outreach execution.
· Managed and optimized intake and workflow processes for the online donor application, identifying bottlenecks and implementing process improvements that reduced processing delays by 25%.
· Partnered with cross-functional teams to support campaign execution, ensure brand consistency, and coordinate outreach efforts aimed at increasing engagement and participation.
· Delivered performance insights and operational reporting on donor interactions, helping inform outreach strategies and contributing to a 10%+ improvement in engagement and experience metrics.
· Served as a frontline operational partner supporting timely follow-up, accurate routing, and consistent communication, reinforcing trust, compliance, and data accuracy.
Social Media Manager | That’s So Sweet Bakery | East Peoria, IL
Jun 2016 - Jul 2020
· Planned and executed organic social content strategies focused on audience growth and engagement, driving 30% follower growth through consistent publishing, visual storytelling, and audience-first messaging.
· Developed and published content aligned to brand objectives and promotional priorities, supporting visibility and customer engagement across social platforms.
· Monitored engagement metrics and performance trends to optimize content, refine messaging, and adjust posting cadence based on audience response.
· Applied performance insights from social engagement data to inform iterative testing and continuous improvement.
Freelance Copywriter | Web Design 309 | Peoria, IL
Jun 2014 – Oct 2015
· Partnered with small business clients to develop conversion-focused messaging across websites, email campaigns, and social channels, supporting audience engagement and lead generation goals.
· Wrote and iterated digital copy aligned to audience intent, campaign objectives, and brand guidelines, ensuring consistency across channels and touchpoints.
· Collaborated directly with clients to translate business goals into clear, customer-centric messaging designed to improve on-site clarity and response.
Owner Operator & Driver | Tim J Trucking	 				       
Jul 2017 – Aug 2023
· Owned end-to-end operational workflows, including scheduling, routing, client communication, and delivery execution, consistently achieving on-time delivery rates of 97%+ and zero-damage performance.
· Streamlined operational processes and optimized resource allocation, reducing costs by 15% and improving overall efficiency and scalability.
· Led and coordinated small teams clarifying roles, managing workflows, and ensuring timely execution, demonstrating hands-on project and team management.
· Collaborated with multiple stakeholders—dispatchers, clients, and partners—to resolve issues in real-time, maintain alignment, and sustain smooth operations.
· Built and maintained strong client relationships through proactive communication, problem-solving, and reliable service, driving repeat business and satisfaction.
· Conducted systematic inspections and process checks to prevent disruptions, ensure compliance with standards, and maintain operational quality.
SKILLS & EXPERTISE 
Field & Campaign Marketing | Event & Webinar Strategy | Integrated B2B Campaign Execution | Demand Generation & Pipeline Acceleration | Account-Based Marketing Support | Marketing Automation & CRM Management | HubSpot Campaign Operations | KPI Tracking & Performance Reporting | Vendor & Program Coordination | Multi-Project & Timeline Management | AI-Assisted Research & Campaign Planning | Cross-Functional Collaboration | Healthcare & B2B SaaS Marketing Mindset | Data-Driven Decision Making

EDUCATION & TRAINING
Western Governors University | Newnan, GA
Completed: Apr 2024
Master’s of Science in Marketing; Marketing Analytics Specialization
HubSpot
Completed: 2023, 2024
Certification: Inbound, Sales Hub, Marketing Hub, Reporting
Google
Completed: Apr 2024
Google Professional Certification: E-commerce & Digital Marketing
Scrum Alliance
Completed: Jun 2025
Certified Scrum Master
COMMUNITY ENGAGEMENT
Mercy Mobile | Co-Founder/Director 
· Led the formation of a community nonprofit by securing 501(c)(3) status, coordinating a 10-person volunteer team, and developing early outreach and engagement efforts.	
Carbondale Underground | Co-Founder 
· Managed the 501(c)(3) application process and launched the organization’s first website to strengthen visibility and donor confidence.
International Student Volunteers | Volunteer 
· Collaborated with a cross-cultural team to deliver sustainability-focused projects supporting long-term community development.
Intervarsity Christian Fellowship | Student Leader 
· Facilitated group activities and events, supporting outreach, communication, and student engagement.
INTERESTS 
Traveling, Hiking, Fitness & Wellness
